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"Without data, you're just another person with an opinion." [1]
"Data is the new oil — but only if you refine it." [2]

[1] 81989 W. Edwards Deming T,ﬂEJi?l"a”Liﬂ,ms'imnssumsé’ﬂms@mmw — f deming.org
[2] Clive Humby — aa1alus1u ANA Senior Marketer's Summit U 2006
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PART 1

Foundations of Business Intelligence and
Dashboard.
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“In God we trust. All others must bring data.”
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"Data is the new oil — but only if you refine it."
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ndsdayaanynadedz (wuun) luuszarananaues (§Usnns) iilenauduasdoaniunsallang1aviu
1 o]

N7

wWsaulthguliave

fd1gsnafesaaun: deyadu = ukiuav, BI = Tsinay, Dashboard = winidasa, uaz
asanaula = wisande +Ause Nldtundeusalilutieganune

2.2 naln 5 Suasuvav Bl

walaved Bl Aonssuiuns 5 Yunauivinaiuseiilesiuuuy Pipeline:
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Dashboard & Bl 101 — dilea31s Dashboard #7e Looker Studio

5 duaauuav Business Intelligence

SOUSOU daiu 31As1:H unaus daauld
Data Collection Data Storage Data Analysis Visualization Decision Making
ERP, CRM, Excel Warehouse / Lake 1 Trends/Patterns n311 / Dashboard wWasu Insight

ndeyarudnisinaulaiituiniousedoya
2N 2.1 — 5 Juneuved Business Intelligence

sousoudaya (Data Collection)

AUayavNUNELRI9¢ 19 ERP, CRM, POS, Google Analytics, Social Media, loT
Sensors suAulugaAg) e liniauUssulanace

dainu (Data Storage)

wiul3lu Data Warehouse, Data Lake w38 Data Mart wieuvitainuazenn (Data
Cleaning) uia1 Null AMdadeyati wagviliguuuuilunnsguieanu

Swasa:K (Data Analysis)

L%

wualiy (Trend), sUwuu (Pattern), Audunwus (Correlation) wazteAunudiAgy
(Insight) ideued — oaldaianugiy, Machine Learning w3a Al

unaud (Visualization)

wlassiavlinaneidunsm-unugfi-Dashboard feutnlalulaiiduni — wsizan
NI NUNUATNATURYAN
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daaulv (Decision Making)

11 Insight Nlalunenagns Usumsaniiunu wisdeasiugndn — waawsAonis
nsgviiduimaaugshalutamiin

2.3 BI litsvovunun IT widu

Tusdn Bl dngnussinduizesvesdhy IT wse Data Team usnwiliiugaluiife Data
Democratization — nmsnszateanuasaliveyalinnaulussing

WUSK1s (C-Level)

14 Strategic Dashboard WauaInIn

SIULALAMUANANINBIANT IUSE8Y 3-5 U
(=3 [y Y o

Wi KP1 nanasuluniiifen

undinsizK (Analyst)

14 Analytical Dashboard w1zdntaya
goUNaY MaNnveIUnynl 150TATIENR
WOANTIUGNAT
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HoHuvu (Manager)

14 Operational Dashboard fAnauna
F18IUkAETIEdUA — FTundvenvIy
sndvseanenlnanun

wuUnvIuKUIvIU

14 Informational Dashboard gdayad

G
a

Fndusion1svinuvosnuLee — WU A7
Y dy G dl v 1
anA1Tuil S8 Order NANNEY
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