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1.1 AAINAAIUVBINITAAINAINE (Definition of digital marketing)

nsRaInRavia (Digital Marketing) ladtin3uIn15m19n1sRaInlaliAI nAILYe
N13na1nRaNia (Chaffey and Ellis-Chadwick, 2019, p.9) il

“Digital marketing can be simply defined as : Achieving marketing objectives
through applying marketing objectives through applying digital media, data and
technology.” @113 nAlANNIIANATIR AemsviliingUssasanenisnaindszauaiy
fusalaemsuszndlidenivia Teya wazinalulad

“Or Digital Marketing can be simply defined as : The Application of digital media,
data and technology integrated with traditional commmunications to achieve marketing
objectives.” vidannsmanafavia wunedis nslidenavia doya uazmaluladysannistunis
?‘%amigﬂLLUUthLﬁamsqi’mqﬂizmﬁmqmsmmm

“Digital marketing as marketing offerings of value to consumer and society
through digital means” (Sachdev, 2024, p.4) N15AANRINE AD m'ﬁmmﬂﬁﬁ%auaﬂmmﬁﬁ
AeaNALALFIALMEATNA

AUNANNITRANIALINBILTNT 990 NSRAIRRAYia Ae N1slURda Weenslddesnig
Fsmufleatiuayunsidudn vielilensindeguilan (Sachdev, 2024, p.a)
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