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HPEIUCJTTOBUE

[Ipemnaraemoe yueOHOE TOCOOME TPEAHA3HAYCHO I O0yYCHUSI MHOCTPAHIICB
3¢ PEKTUBHOMY YCTHOMY PEYE€BOMY B3aHMMOJICHICTBHIO B YCIIOBHSAX OW3HEC-KOMMYHHKAITHH.

[MocoOue HampaBlieHO HA OBIIQJICHUEC YMCHHSMHU W HaBBIKAMH KaK YCTHOTO,
TaK WU IIHUCBMCHHOI'O JIC€JIOBOIO O6H16HI/IH U KOMILUICKCHOC pa3BUTUC HX B qupréx
BUJIaX PEYEBOHN NEATCILHOCTH, MOATOMY Yy4YeOHBIC 3aJlaHUsl BOCIIPOU3BOMAAT THIIOBBIC
CUTYyaIlUM C UCTOJIb30BAHUEM Hauboee yHoTpEeOUTENbHON JCKCHKH U KITUIIINPOBAHHBIX
CHHTaKCHYECKUX KOHCTPYKIMH. Y JEIOBOTO CTWIIA PEYH €CTh OYeHb BaKHAS OCOOEHHOCTD
— HaJIMYME TOTOBBIX PEUEBHIX ()OPMYII, C MOMOIIBID KOTOPHIX MOXKHO BBIPA3UTh CBOIO
MBICJIb SICHO ¥ TOYHO W OBITh aJCKBATHO MOHSITHIM. 3HAHHE TaKUX (OPMYJ U JEIOBOTO

OTUKETAa MOMOXET KOPPEKTHO MU YBAXUTCJIBHO 06II_IaTI>C$I C JICJIIOBBIMHU HapTHépaMI/I,

4TOOBl AOCTHYL NMPHEMIIEMOTO AJISl BCEX pe3ylibTara mepe
O0béM Mmarepuana pacculTaH Ha 40—que6 4acoB 3WESTHH ¢ ydaluMucs,
BIIAJICIOIMMH PYCCKUM SI3bIKOM KaK MHOCTpaHHRBIMY Ha BHE Bl.

OcHOBHOH LIenbl0 0TOOpa TeM, JIeK X eIuHUIl ¥ Toa0O0pa TEKCTOBOTO
MaTepuana SBISICTCS paclIMpEHHE aKTUBH CCHUBHOIO CJOBAapHOIrO 3amaca
o0ydaeMbIX B (OPMHUPOBAHHUE YCTOM i TK( KOMITETCHIINA B cdepe Om3HEC-
KOMMYHUKaIUH. Hocowoc 0 NPMHILIAIY «OT TPOCTOTO K CIIOKHOMYY,
MO3TOMY MpeAroIaraeT endBare € M3y4YeHUE MPEAJIOKEHHBIX 7 TeM, CBSI3aHHBIX
C JEeJOBBIMHU KOHTAKT . CbM® TeMa, HOCBSUIEHHAs CUTyalHsIM OOIIeHUs
B KOMaHJUPOBKE, J1a AdSPTBE JIOMOJHUTEIBHONU M, KOHEUYHO, MOXKET OBITh
UCIIONIb30BaHA Ha JIIOOOM e pabotel ¢ mocobdueM. Kaxmyro TeMy cOmpoBOXIaeT
HeOompImon cinoBapp Ha 25-30 cIios.

Hamuuue IlpunoxeHus ¢ rpaMMaTHYeCKUMH TabIWIIaMH W CJIOBapeM
YCTOHYMBBIX CJIOBOCOYETAaHMH W OOOPOTOB [ENOBOI peud Mo3BONsieT paboTarh IO
NOCOOUIO Kak C IpernojaBaTesieM, TaK M CaMOCTOSATENBHO.

ABTOp BBIpa)kaeT cepueuHy OJarogapHOCTh PEIEeH3CHTY — Ipodeccopy,
nokropy ¢wion. Hayk JI. I1. ViBaHOBOW 3a UCKPEHHUH WHTEpeC K paboTe U ICHHBIC
3aMedaHusi, npodeccopy, HOKTopy ¢mion. Hayk AOxairo Mopbs 3a BHUMaTelIbHOE U
J00poyKenaTeabHOe MPOYTEHHE IOCOOUs M PEAAKTUPOBAHHE €ro aHIIMMCKOW 4YacTH,
TpyIIe COTPYAHUKOB aMeprKaHCKoH koMmnanuu «ExxonMobil» (Taumana, banrkok) 3a

BO3MOXXHOCTb anp06au1/m JaHHOIO y%6H0ro mocoous u NepeBO Ha TalCKUN S3BIK.

Onvea XKununa
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Preface

The present text-book manual is intended for training non-Russian speakers
(foreigners) in effective business communication.

This manual also proposes integrated development of learners in four types
of speech activities. Therefore, the exercises incorporate standard situations with
the use of the most commonly used lexicon and cliched syntactic models aimed at
inculcating the skills of both oral and written business communication among learners.
The business style has a very important feature, i.e. prevalence of readymade speech
formulas through which it is possible to express one’s thoughts clearly and precisely
in order to be understood adequately. The knowledge of such formulas and business

etiquette will help the learners to communicate with ay#lenticity and confidence

with business partners with a view to achieve the best for all sides during
the negotiations. \

The content of the manual has been % 40-45 class periods for
students knowing Russian language at the \

lex@al Anits and the text material is to

of an adequate langua, mpftenCyin

consolidate the active and passive lexio) oWlearners as also to facilitate achieving
@j o”sphere of business communication. The

manual is constructed on princild) “from simple to more complicated”. That is

precisely why it is strfic a graded learning of the 7 topics connected with

business interaction. Th th subject devoted to situations linked with a business
trip is given as an additional material which, of course, can be used at any stage of
work with this manual. Each subject is accompanied by a concise glossary consisting
of 25-30 words.

The annexures along with the grammatical tables and the glossary of set
phrases of business language allows to work on this manual together with a teacher
or without a teacher.

The author expresses heartfelt gratitude to the reviewer — Prof. (Dr.) Ludmila
Ivanova for her sincere interest in this work and her very valuable observations. My
thanks to Prof. (Dr.) Abhai Maurya for carefully reading the manual and editing its
English part. I would like to express my thanks to the employees’ collective of the
American company “ExxonMobil” (Thailand, Bangkok) for the opportunity offered

by them to try and test this manual as well as to translate it into Thai language.

Olga Zhilina



A. — 3npascrayiire.

b. — 3npascTByiire.

B. — 3npasctByiite. Paspewime npedcmdsumscs. Mens 30ByT Becemos Biamamup
[MerpoBuu. S npencrasutens ¢Giipmbr «IIporpécey.

A. — Pao ¢ Bdamu nosnaxomumscs. Mensi 30ByT Bacinuii MakcimoBud AHTOHOB. S
JUPEKTOP GAPMBI « AMYPCTPOID».

B. — Ouens NpUimHo.

b. — A mens 30yt Ky3nenos Huxonait Hukonaesud. 51 ménemkep Gprpmbl «AMypcTpoin».
B. — Ouens pao.

B. — Ouenwv npusimmno.

3anomuuTe (paspi:

opuunAIBLHO

Paspewnime npedcmdaeumu(cs)

Bul suaxomel ¢ ...

Pao(a) ¢ Bamu nosnaxomumscs

Hpusimno nosnaxomumucs

3anaHne 2. Hpedcmae@)

Ilpu 3naxkomcmee modiceme uUcnonb3oeamsv Qpdzol:

Lobpoe ympo! / J[obpuiii Oenw! / J[oOpwiil eeuep! / 30pdscmeyiime!
Y mens nazudauwena ecmpéua c ...

A- ...

Ilpocmume, Bvt — eocnooun ...72 A - ... .

Jlasaiime nosnaxomumes. A - ... .

3ananme 3. a) npouumaiime pycckue Myym#ccKue u HcEHCKue UMEHA:

1) WBan, Bukrop, Braagamup, Anekcanmp, Anekcéit, Auapéii, bopic, Démop,
IMérp, Hukonaii, Cepréii, Jleonun, PIropr;, Hwmirpuii, KoncranTig;

2) Amuna, Mapus, Taresaa, [amina, Banenrana, Onbra, Banépus, Bépa, Hanéxna,
JIro66Bs, Haranest, Enéna, Mapuna, Jlroqmina, Exareprina;
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Ne MO-PYCCKH MO-TAMCKH MO-aH I CKHI

1 | 6yxranTépus LU accounts department

2 | 3aKymnka Sodg purchase

3 | MHAIIMATUBHBIA A uResEy full of initiative

a519a33h

4 | xBamuUIIPOBAHHBII UABTNS RSN skilled worker/employee
COTPYIHUK

5 | xomnera Wausuey colleague

6 | KOMIUTIEKC O0CTYKUBAHHUS <2 service complex

y AUGUINIS P
7 | xymra (wlusiey) Msde &/ purchase
8 | HecTH OTBETCTBEHHOCTH SURATOU \ responsibility for
th.

9 | oomén - exchange

10 | obsi3aHHOCTB duty, responsibility

11 | omeparuu ¢ operations with the real
HEJBIKUMOCTBIO Fnsundne estate

12 | mepcrieKTHBHOE A5 UUE I T advance planning
IJIAaHUPOBaHUE

13 | mopOupare CoTpymaHU SRR e RGNS to select employees / staff

14 | nonpaznenénue WAL department / section

15 | nogunHATHCA Yo o o submit

aglaTsdudnyyves

16 | mpencraBuTens (GUPMBI FUNUTBIUS N representative of firm

17 | nmpou3BOICTBO 15997 / ASWas factory / production

18 | pa3paboTKa nsthusunu UG working out/up

19 | pasperunre NPEACTABATECS | o009 cinmuuz g may I introduce myself

20 | peanu3arus msvliiAana realization

21 | pyKOBOJHATH UIWS to be the head of

22 | cndpHelid Bompde controversial issue

SRIRIGBER
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Bonpoceur:
1. Kto xomy mimier mucbmMo?
2. O 4éMm 310 THCHMO?

3. Korma 6BUIO0 HAACAHO MUCHMO?

2.
AO “Onpd” Jdupéxropy hipmel
103104, Mocksa “ATIIET”
yi. Ucakosckoro, 21 r-Hy AHTOHOBY A.B.
Tell.
(akc
e-mail 103001, Mocksa,
p/cu. VIL dIUPHIOHOBKA, 8
12.05.2019 Ne 12-25 \

O INOCTaBKE KOMILIEKTOB
W3NETUN

YBaxaembiii A

PykoBOacTBO ripMbl “Dnb(h” pacclo
¢brpMa roTOBa MOCTABIATH HYMILIZ u3
IleperoBoper 00 BHFX ITOCWRBK

BO3MOXKHA BCTpEYA.

Hupéxrop NOMIHChH

p Bamiguposuu!

ame mucbMo ot 26.04.2019 u coobuder:
pacxOaHbIe MaTepHAIBL.

POBENYT PYKOBOAUTENN OTAEIOB (PAPMBI.
Ipenmnonaraemoe BpéMsi 0BOPO .07.2019. TIp6écum cooOMIATh, B KaKHe 4Yachl

A.C. UBaHOB

Bonpocwi:

1. Kro xomy mumier muchbMo?

2. O 4éMm 310 mHUCHEMO?

3. Korga OpLIO HamucaHo HUCHMO?

4. Oto muceMO — OTBET Ha muchbMO Nel wm Het? [Mouemy?




&)

9

ISBN 978-616-602-080-9

9

786166"02080
RANIANMEFNYTEINA

s1A1 280 uin

http://thammasatpress.tu.ac.th





