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o Wisible Miuszuy CRM/Sale Intelligent Platform A18AMNRINITOEIULSHITIANT

U0 Sale Pipeline
e Wisesight ﬁlﬂuu%ﬂwﬁqmmm”nu Social Marketing Tool 818819817411
e Zanroo ﬁLﬁ]’]:ﬂéjsJ Social Listening 881933994
e SocialEnable 3N1NUI®N Computerlogy “ﬁlﬁ’l Social Media Monitoring Tools

e Mandala 31NUS®N Ocean Sky Network 71¥1 Social Big Data Analytic waz Social

Listening Tool laed Free Version l¥inaaadls
e Signify CRM 32uU CRM + Marketing Automation + Collaboration Tool
e JUBILI by BUILK 115un3% CRM 2UuuSwsfinane LLa:mﬁ@m‘;@nﬁwﬁm%uqiﬁa B2B
e EGG 32UU CRM fiaanuuus wsy E-commerce (n3¥1 Loyalty Program)
® Buzzebees 721U CRM ﬁa%nmmﬁu Privilege UL Tailor-made
e Choco CRM {72uu POS (Point of Sale), J=UURINTNUAZI=UL Loyalty Point
e Dayly CRM A8 2UUUIMITIAMIFNITN ARUASUUY LLaﬂqﬂaaMﬂuﬁu

® Smilefokus 72UU CRM W8z Loyalty Program
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Venio Mobile CRM J2UUUIWITIN1U218 B2B, US1W1T Sale Pipeline

GROWTH ai 1iJ1 CDP fiWai11321n Data Science §aMNAINIINGYW Hyper-Personalized

L8z Hyper-Automated

Botnoi xUULTNUBANH CMS R1N1T0&9 1t Broadcast "L'ﬂéTaQﬂﬁw 3 Al TzA

fannugnén warrvuwlastannududssnainisosun sy lawonld
Deeple.Al S=UULTNUBARIWIUTINT Retail

iApp Chatbot WeN14197n 321U Thai Natural Language Processing (Thai NLP) Gl Al

mulszuadannumsing

Zwiz.ai 321U Chatbot Content Management System (CCMS)

OneChat.ai SYUULTNUBATILINABY Chat Uazdy Comment 11 Inbox

Convolab 3211 Chat ﬁLﬁ]’lZﬂEjN Enterprise Chat Management

Connect X 32uUU CDP & Omni-Channel ‘ﬁlmmim‘ﬁﬁ Automation l@i¢g
Ketshopweb.com 72uu3an 13 ud0auladnasgesnis 8 Template TAnsaaldau
ALICE 1iJu Chatbot Platform J83TUnM1I&UNuINM =1 Ing

Readyplanet.com All-in-One Platform 13z naudieiivloddniagd Sudesulay
sruuwrnuwdUlod szuuassusnsurdulod STuuLIMITIANIINULIY 1030988

g9l sNAna N6 Wl GLLUY Dynamic Retargeting

Bot 10 2UU3@NNT Social Commerce N&181709@NNT Order, Auction Laz32UU Coupon

Y114 Facebook

Merit 32UUAILRZUIMIITANITINNNTBINN6199 W1 I8 ITY
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(@ VAVRARSRRN Viarketing Technology

HunNEAINI Wanan MarTech seaulanud 530 Startup lutszmalnsananaeid
Suilanana MarTech 881933439 dnans g U3En laTunuativayunanntinamunglulszna

LLa:ﬁﬂamuﬁnﬂGmﬂi:mﬁ

FUNU QR Code LNaLTAT18Ta Thailand MarTech Landscape 818

https://www.martechthai.com/tag/landscape/

LAontnAluladiKiKuI=:AUANISOa10adg
MarTech 360 Framework Cycle

\dan MarTech athelslimansiugsieas gllsuldaanuuy Circle Diagram ATy
‘MarTech 360 Framework & Decision Making Checklist Cycle’ wWaldlunisiiannalulageny

293311708719 (Market Cycle) 289131 ﬁogﬂ
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Audience Research
) Reach 3" Party Audience
Sentiment Analysis
Website Analysis/Comparison
Content Exploration & ideation
Customer Sentiment Analysis
Met Promoter Score
Contact Centar & E-sarvica
Referral Marketing
CRM Loyalty
MarTech Customer Lifatime Communication
360 Framework
& Decision Making
) Checklist
c""»....M
Tracking Contact Log
Quate & Proposal Management
Lead Qualification & Scoring
Lead Acquisition
nsouMsll MarTech 360 Framework & Decision Making Checklist Cycle
‘ a1 wiaalwa PDF léniuled serazu.com uaa‘mﬂu Download

& & o ' o A o v A A o A ' [%
anulvaalud Madimilsde a3l uiRuiTentliaelutesfium

i

a o A ' dw ¥ a 6 1'%
Download WanwinuisRaiaiidsng adnannilvaaldnme

anulHaalwa
tooghoHUvdD

n



(@ NN RN Viarketing Technology Refresher

nN1s{8 MarTech 360 Framework Cycle
MU Marketing Stage

Jv9s MarTech 360 Frameworks (ghuuavounuluwa)

PNMINNAAUNAWIZEIBUNUNRNVDY MarTech 360 Frameworks 9zlAWIndn13uLd0800

a5 @u adransvuenaandu 5 34 lesudazduin1sl&muiinuan 1 09 5 aNa1ey 59

FOAARBINUIUABUNI D Stage NIVINNMIANIAVBILITT AIH

1.

Plan & Creation fig TUADULINVDINITYINNIARIANABINNNTLE MarTech LN 1IN

LATRIIRTIAN Content, Frontend w38 User Interface
Reach & Acquire fia Tumaufidiaanmsnazidinfonguihwing uasdandunduananiy

Engage & Convert A TuaaumM B mIunIalinihndedseeg Inguihmanadin
Frusunus aunsenadfsuladafudvea

Collect & Analyze fia Juaauniusiundaysadildguniu Jaszu uazin e

aa o @

V9ANLNENT Insight Wo@nIIN@AINavadgne viaTadssininwuauauily

Loyalty & Advocacy fa Tumaumsinmyjauwusuesgndn uasaianuioduly
wuTue Taulvanunnalulusua
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Decision Making Checklist n1sdadutos1a:ls

dAtyNganuLs)
1
Audience Research
Reach 3" Party Audience
Search Demand Research
Sentiment Analysis
‘Website Analysis/Comparison
Content Exploration & ldeation
Customer Sentiment Analysis
Advertising Net Promoter Score
Increase Fan/Follower Contact Center & E-service
Reach New Target Referral Markating
Real Time Conversation J CRM Loyalty
Identify Anonymous user Mariac Customer Lifetime Communication
Improve Search Visibility 60 Framaewor
L Decwsion M in
Ly CKlIS
Sale Pipeline Management
Customer Segmentation
Relevance Communication Campaign Performance Analysis
Automate Communication Social Media Advance Analysis
Tracking Contact Log
Quate & Propasal Management
Lead Qualification & Scoring
Lead Acquisition

Decision Making Checklist (dauuavoluwa)

shuﬁaQiauuaﬂmaaaanawﬁﬁnwm:ﬂé’wleuﬁ@ T,@aLL@'az‘l,uﬁm:uamﬁﬁaﬁLﬂuzﬂuuu
Fedaa liauien ‘an” Sanansfimaszyasdd “nuezliineméasyiliiaia (Job to be done)”

lundazTulan (Marketing Stage)

13
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nsUs:enals MarTech 360 Frameworks Cycle &
Decision Making Checklist

Audience Research
Reach 3" Party Audience
Search Demand Research
| Sentiment Analysis
‘Website Analysis/Comparison
Content Exploration & Ideation

Plan &
Creation

Advertising Technology
Search Marketing Technology
Website Audit

Customer Sentiment Analysis
Net Promoter Score

Contact Center & E-service
Referral Marketing

Advertising

Increase Fan/Follower
Reach Mew Target

Real Time Conversation

Contmnt Craatinn

Affiiate Marketing CRM Loyalty
fy Anonymous user | consariation ubeting MarTech Ppt iy Sy Cakitnt LB
improve Search Visioiity | “"** [ 360 Frameworks it
& Decision Making
Checklist

M
Marketing Automation HEd COP.
Data Visuolizatian
Markuting Analytics

Single Source of Truth
Sale Pipeline Management
Dashboard & Insight
Customer Segmantation
Relevance Communication Campaign Perf:
Automate Communication Social Media Advance Analysis
Tracking Contact Log
Quote & Proposal Management
Lead Qualification & Scoring
Lead Acquisition

asUdvAdovrnvHUATU 5 Stages Upv Marketing Cycle

LLawﬁamn"Lﬁﬂn”aaszﬁaiw 13160914 MarTech %mwgl,l,a:ﬂaiw"muﬁml,ﬁa T ldeuluun

wuzihintaslaudazraunanyloiag lasiiananieiduses MarTech uansdINMaNzauLIY
A¢p9vh
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Plan &
Creation

Loyalty &
Advocacy

Reach &
Acquire
K 5ifis
W Ads

Linked [0

LIME
for Businesa

™ SurveyMaonkey
£ iDevAffiliate

Go gle Seerch Consola

SHARK CRM

P Cisdogfiow

4j$ +ableauw

“\ SurveyMonkey
(D wisible
FrPAM

# utmio

bitly

Hagvmstdon MarTech Stacks uov USUN aaWBoSOU a

f/ Audience Research
: | Research 3 Party Audience
v’ Search Demand Research
Sentiment Analysis
(| Website Analysis/Comparison
Content Exploration & Ideation

& wWiuitamudaonis

!

dipgvMIstnuazlwu Job to be done (JTBD) tuluwa Decision Making Checklist

[

qmﬁwﬁ Henug NI lde1adlvaa MarTech 360 Frameworks & Decision Making

U

Checklist l@aniuleod Serazu.com wazvnidezsguasndInwIsnsldanununaus

ilsaunaléi Facebook Nay “Marketing Tech Thailand”

15
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“The focus shouldn’t be to always stay ahead of technology.
The speed and succession in which the platforms change is
mind-boggling. The focus should be aimed at making sure that you
are investing in the technology that makes the most sense for your
specific business and customers.”

Michael Williams
former CMO of Grand Prix of America, Formula 1

Credit : 7 CMO Quotes You Need to Read on Marketing Technology, Steve Olenski, Master Principal Sales Architect

16



STRATEGY
'

PLANNING &
159,8739

SEARC
RESEARCH PROMOTION

DEVELOPMENT®&——

-
BRANDING

CHAPTER

KInpen3dasimstaulaluuda:Uusv MarTech Gaawqldoin chiefmartec.com AUNY:uaQY
dxanmwyiuasnsiWn “Marketing Technology Landscape Supergraphic (2020)” @axgawuin
HUDQHY Data LAulai$oiaa lagWudu 25.5% doAliiudants iwsi:Uoauuisiidoyauinuie
AIUMMeSvgAn1sSHI35I8Us: Toution Data agwibUs:anSnw tuund 1519:uMALESN
AUKUDaHLjciva tipd:TdRuTsadunviualudnsna MarTech ua:awisaus:nauya MarTech

Stack (Wadial0gd1aulRissnD



CHAPTER 2 Marketing Technology
andscape

NNSYOHUDAKLY Marketing Technology

nniineunihil fillowldinTulyudain Marketing Technology Landscape Nanaaluilagtiu
A.¢1. 2020 1] MarTech Lia%111NN71 8,000 MarTech Solutions UazA1ATNALLNNFINI 10,000 61

mMelull a.¢. 2021 wasluunif@oudnuunyszinnued MarTech aanmﬂwquﬁiﬁaﬂsﬂwﬁ

u

4 ¢ laun
1. welddunslduselomivas MarTech Tuusaznuiany
2. LﬁalﬁLﬁuLLuaﬁwmiﬂixqﬂél‘%mu MarTech lundasnuiany
3. Lﬁalﬁiaﬁamamaﬁﬂﬁmaulmaa MarTech meyﬁfuej
4. Wasinnzanilinasilaniduuos MarTech UAREVAIANY

PaULIUTLLNNVBI Technology Lﬂmmwgmmmmmm:am wazeNaIBENInaluladien

Vtéﬁmmmﬁwlumiammwg Aol

1. Marketing Analytics & Tracking 10. No-Code Development Platforms

2. Customer Session Replay 11. Search Marketing Management

3. Cloud/Data Integration 12. Social Media Analytics & Management

4. Data Visualization 13. Conversation Marketing

5. Advertising Technology 14. Influencers Management

6. Visitor Identification 15. Events & Webinars Management

7. Audience Intelligence 16. CRM & Marketing Automation

8. Affiliate Marketing/Performance-Based 17. Customer Loyalty Management
Advertising 18. Customer Data Platform (CDP)

9. Content Creation & Personalization 19. Marketing Cloud Suites from Big Player

18
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1. Marketing Analytics & Tracking

Marketing Analytics, Performance & Attribution -

BE KOCHA /08 MnineMetrics =23 kStreet b\
PR OF:" KickF%re % " fﬁFunneLW[se{" dﬂ]nsldﬁlﬁﬂﬁ lr\f{
leﬁ:h : AnaIYUCSlllﬂ'JH' Jémsn X volve“(_\nan 6 mm G

* 4

ECUII'!(WOIILWIC d‘im“g .mm“

BIGFICTURE

PROTAGQNIST, diar I 80 hARS ump
3 Ed T'ac%%" it “‘{""NI 1~M@-’ ii}‘&- 1 Clic _()u-n X cq ls
Tnba ; ; = IMUsSqo Y
Psafﬂf T Ii:. cis E{ﬁ'“'“fﬁg > sa016% SPATIALL

OPTIM go = GoSquared "=~ >
1 ;"“rzﬁbrri an KETI&JL“ A\ bizib

‘s le"

Mobile & Web Analytlcs PsperselE

COPNUSYORAM 1Al r EREIRG, AWsy, MO "[“
: R! N -T clnh
ol
= W ul:stsu'r el }ebrus-
ot Gu un rREACH T2 mné' e nolkit o syt
New Reli Tullstory var oo™t 5/ NCH ; hitstemp e |nspect!et
mplitude ==, o KéIQ;; s mlxpanel h
® FioosFiyer m‘—m.},;tnrﬁ&' "mmmnsg: chuarcncell m“ ?ﬂ aim
Cunmmllsnm ANSW CKET, |u
n DCUSTOMER ENGAGE (5 PHQ Ext-aWatnh gauggs 8 h i
| e ngagermential
4] "Emnus dmimr \rilh rsighl e e oI €
o ?lciswwl?z .”fkﬁf“'gti'%:’ Google SN irockes
loltb‘l.ﬂil mcno mouse"mu qulSh szﬂ W‘ hStuts
i=seldon_> mll"iU \c-."
ds nf ?IsiAlr [ 3 hlﬂ!ﬂkﬁ !

9nsd1auov MarTech Analytics Tools

1A

MarTech ‘1»1mwum@"lﬁa’nﬁnﬁagﬁq@lumiﬁwmmam IWIIZNITINIINGIUNTALY

U

Data 1Hui389uIn¢ ﬁaaémqﬂlméﬁaalﬁmmﬁnﬁ@ lae MarTech lunguitaziianuaauninly

mafiudeayagndmnatadna Digital 6199 Naiudaya Analytics WDUARTUlaEIAUTE uas

naiudayadugilagnsfismivuaisnig Tagging 19 laglunuianyilanansoudseaniiu

U U

@ o

nawdoyg laasil



Market

Website & Mobile Analytics

mjumﬂlu‘[aﬁﬁa%oumﬁa‘m sfl,umil,ﬁu%aylalugﬂLmu@?}ﬁa I@EJLQW%%?JH@H?:LJM

a ) a ¢ 9 A o % 3 @ ] | )
wn@nTsunlfnudumeiiiinvasdaunarh il selondludnudnig adhotu

Real-time Data Analytics l¥iaszAdayaiivlodluuunisaingd

Digital Affinity lfvndaya Insight dudszsnianand uazanuduiuseanginssy

Aaa o '

Benchmark N137a13e@NTNIWTaIN IV LR ATNAG9Y

Goal Conversion nMImwnualiuazn1I3ia
Segmentation MyMnuaiawlINTULINGNNINTARA

Data Visualization & Dashboard miLLﬂaa”ﬁaQaLﬂumw’ﬁmaLLaszua%mﬁ’imezﬁ
NCRRTIE)

lasinTasfialunguilildTuanulivuetsunsnaianilanife Google Analytics AWM

1ot Google {n3adnwalumnalulaidnng éu lasuin13an Google Inauiinuaclinulayy

fa Search Engine 103asiladumdaya wihiiy 3uniw 3dla anmimnyulaniiuies

+ Google Analytics (Analyze Data for your Business
in One Place)

Google Analytics (GA) LTuLAI 8988 Web Analytics %138U3N1731071:%130 lagaznaudiaay

(Tracks) wazsrgnunsdnsuivlad (Reports Website Traffic) Tuilaqiu iiusiunilslu

Marketing Platform melduusud Google WalWuimyanasudd e.a. 2005 uazlinydiviys

AnMwANeEIdaLilas 81ga Google (A6 Google Analytics aifu 4 aanunlval (v3e GA4

New Version) 1o 81ﬁ§UﬂﬂiﬁwuﬂjuLLiﬂﬁﬂ weiD a.¢1. 2017 luTe “Google Analytics for Firebase”

LAEIU Beta Tuivauwiiiiaiiouningian U a.a. 2019 luoa “App + Web Properties”

20
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T '
O ol i Y
[JRCHIN @
-
| \ [ |
April 2005 2008 2013 2020

aunsalfiaiasadmidlumsia ROl Milasonvess unedamunilawonly
JUUDU6N99 1TU Video uaz Social Networking uazziuiiudayaniyldm Web uaz Mobile
App Wiats=lomilunsdaszdm Insight M%alﬁﬁaﬁuﬂgamumu@hm T LWHUNIIARNG
myselawon MmIdSuasu Contents 1ludu

Ha5AlaALEUYDY GA Version aalfil wiafilsuniuin ‘Universal Analytics’ @8 aanT0 Track
WoANTINRIHLNTN (Visitors/Users) Website ‘ldagsazidua liheandu fdronivlodli
anvanlafudmsousnmyesls dhanddulodiutomiein @hmeﬁagﬂJaaQL"ﬁwu uaz L
aunynlels udu W8z 8991 Google Laaﬁﬂ%mmﬁ?aQammmaﬁﬁawimﬁua;jmUlmzuu
Google Marketing Platform 1% GA lasanansndanaudiinsuivlod ewanuanlalddnds
VI GA LﬂuLﬂ%aﬁa"ﬁwlumiLﬁuLLaz’imﬁzﬁ“ﬁmga fazilsmmuisdymnielona
ﬁlﬁagj %aazﬁaUlﬁmGT@au’lﬁ]moi;iﬁavlﬁﬁﬂizﬁwﬁmwLLazimL%ﬁTu wiatufinlomaluns

aivweanuligIiadulauuuiintlealdnues laefdouwseaidaadudamves GA Tiasil
vinludas Google Analytics :

o vidiayansuiinu (Complete Information)
HgliTdnlagidioy Website uaz App 289131871031 @1NNTNTIIRBULTERNT AW

1

284 Marketing, Contents, Products LLmﬁw] 1AAUue8

o lidiayaiBaAni Google wittuf 1914l (Get Insights Only Google Can Give)
vihfsdioyaiBadnfiiu Unique Insights 910 Google Uazm 714 Machine Learning 1We
IfUsglapdandayavasnlildninia

o paulusiiayaiiednvesgauiinfuNadWs (Connect Your Insights to Results)

MINATIZRINUTINAUM TN BIUIIN Google Product 61146 @91 131398010 lE

2]
[ =X a oA

foya Insight NANTIBINTNGY INaFTHATWEN9TINANAAND
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Vvl googleanalyticsthailand m;ﬂﬂi:hl"ﬁﬁﬁ]’m Google Analytics &7y uaztutlyelunn

e ivladsiulun 1y aui

o mansniudayadny Platform T@NNUY 1TU maiAudiaya Visitors annTaImilny
WIaReTHale 1T Facebook Fanpage, Email, Google Search @4y ldininuinsasmila

Hustesnsnaigalunsiiuinuiuees Visitors

o gralunsdaadulaldogills=®@nInwunau 1 Tu NILALYAATI8VEY Visitors 3N
Toana6n 9 Wathandnnsuiudunud s udd whliniuitesnsladu

FRINWNNUTZANT AW ﬁmmﬁmﬁﬁmﬁuamumnﬁqﬂ

o gawliiviudiana Insight 289 Visitors 3NNA 151 §INIINITYTIEABLAUDA Visitors
167 Gweezls Tro1guinls Senwaulatasesls %a%asﬁgammﬁﬁﬂﬁmmdw lasae

nasihnangnaniziesaaylduniae uatlandunguiindesldanuauls

'
oAl

Google Analytics Reports : mwlﬁmuﬁuagluﬁagﬁu %38 Universal Analytics 328379

9

Report 131% 5 318971 T@un
* Real-time l¥Tnudayaifagiv
¢ Audience linesnudayafiiouivlad
e Acquisition 1%31mm“ﬁaomoﬁww@%mm"ﬁwm
e Behavior 1T38UNOANITNLUITIN App/Website

o
o

e Conversion l¥51snuminauauszaddidirsuiiaseily GA
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A aecouens » Google Marchandise 51 " ‘ i
_'I Analytics 4 pMaster View = G, Try searching for “sita content A 2 @

M Home

Google Analytics Home

~ §%  Customisation

Dashbanrds Users Rvenie Carvarsion Rate Seasions
Custom Reports 12K $0.00 0% 15K
tnan Lyonas 4100.0% s
v Realtime
CustomAlents  @nghuiGodaga
i Doaduuifisig
REFORTE » -
v (D Resk-time =~ Audience
HEatlayadithuu
P2 Audience =——  \ahsite
BT Y . Acquisition
+ B Bahaviour T HEataomio
o, AW
t M Conversions
.1 \‘. Behavior
N HEawrhinssu i
LU Website
" Last 7 days = AUDIENCE OVERVIEW 3
", Conversion
% Attribution ™™ HEamIsconvert Hat do you acqcre tzers?
i Goal ficald e oy
@ Discover Traffic Channel Source/Modkim Frelerde & Ask Analytics Intelligence
B Admin
I TECHICAL PREFOSMANCE
< Shaw me & trend ol my averape page

Google Analytics Reports UnvHUAQ 5 s1gviu

1. Real-time Report Lﬂuﬁﬁammmﬁﬁﬁmﬂa w Ja9tiuanliing mmzﬁm%uqiﬁaﬁ'
J13n10 Traffic Lﬁwﬁu"lfm’]ﬁggamﬂe] wiaFudnfiimidesuladesn uarderefiuuy
pauladldnud aghairu 5308 E-commerce wiatrna i imsFunauylawon
ﬁ’[%auﬂi:mnga dosnafilmaigingalumnin wia AD Sets udnziddszininwiy

a8y @”aaﬂ%uﬂgﬂmﬁw 23Uy Tz lETIAS U IUNTOL UG
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..1 Analytics ;"1:;;::&)!' wg:':"mu * Q. Try saarching “Compare bounce rate this wenk with lastweak” O d
ks Overview Craite Shoroin 174 )
S Fwounufasiusuuund i
e Right now P e Ty
(@D  Feal-time -
Locations
nctive uzors on sae -_ - ¥
Traffic Sources 4
Content  mosiit B OTHER 4233 -t — - - = o
Evants - - e £ "
Conwversions e Pom - - b - |‘

Frunuaufagius:uu tndoemulHuduto 2 " -
b Swouauiaslus:uvasiu Webpage THuAud

.
e Top Referrals: Top Active Pages:
LS R Sowce hetiva Users hetive Page Active Usars &
1. analyics google.com 2 1, ihome 12 s0oi
* B1 Behaviowr 2 1 500
- Top Social Traffie:
» M Conversions 3 LR
Samce etive Users +
‘There s e data for this view: - i Y
8. fGooglesRedesgn/LilsstyedDnnkmne 1 S00%
Top Keywords: B, Jasesrch himiThepwosdemussl 1 B0
2 Attribution™™ it & 7 fgtogh 1 s
1 inatproaded) T a 1 som
Q  Ciscowr
. fatonepolicientshipping inlomaatonhome 1 som
0 ddmin

Real-time Report shgviudoyaluniwsouuuuisealng

2. Audience Report PdoTsufiasuaasuas s @l mnsmaniag Visitors
b oumuiuled wu e 18 FumL aNnNaula 989 lag Google azlimidangueau
Vinansuuy 15w uiienume 539078 uazanuaula Wudu vilsisniin visitors a9
dules Wumeuiangawinnini ﬁaaawqwﬁ%mnﬁq@ ﬂ@:&mﬁﬂ‘ﬁl Convert 1ilu
andd Profile uuylny éﬁﬁaya Insight M@ 31munsnilmmwue Target Tunsvh

waniynsaaaluawaalaudugungsiu

Demographics: Overview © Ben & opror o pum 5 weoms

29 Sep 2000 - § O 2000 ~

A1 Usars "
ki R Add Segrrens

Koy Mane o

age el Taswen | Gander 0 o s

Tht g s et /1 BHSE 3171 1747 e gy

Audience Report S19vUGIVDIEYLAIWA
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uannndayadnudizmniananiudi lu Audience Report S9iidayafiinruivlodasa

o

LUIMENANAINNEWLAEN 2 WUY A8 Affinity Category Wae In-Market Segment §1MIUHNNIT Y

U

14 GA wialfuaaluwnnuad Google fipaaadudn Interest N4 2 nFudITUBEN1

o Affinity Audiences : ngufdanusulaluFaslaFamil lasarasinissafion 30539

Mduanuaulaluszezon Wlsuudassnn

* In-Market Audiences : ngufimMasAumdayaniadiynun Google Madn AU

funliluNsdafuiniauimatug o $ananifagiiu

Key Metric: | Lsets =
Affinity Category (reach) 47.15% of ol users In-Market Segment R PN,
4d1% — Shoppers/Valuse Shoppers 3.58% T Employment,
420% Ea——— Midia & Entertainment/Movie Lovers 269% i—=] Business 98 Sarvices
sl 231% [-— -}
280% = Lifestyles & Hobbies/Green Living Enthusiasts MW‘W
278% . Media & Entertainment/Light T Viewers 230% - Software
7% =D Miadia & Enterainmenit/Musie Lovers 2.04% - Financial Services/Investment Services
1.98% - L Services
260% L= == ] Beauty & Wellness/Frequently Visits Salons
251% - Travel/Business Travelers 178% - Cansurner Eloctronics/Mobile Phanes
. & Accessories/Women's
250% 1 Lifestyles & Hobbiss/Outdoor Enthusiasts 163% = Apparel Agpare|
E Education/Post-Secondary.
248% = TravelTravel Buffs 15N -— Education
1.45% = Business Software
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