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Uspinatiuldtesntt 24 dalus uaglivanesands yarafilasansinfudeiiuaums usiinegly
amuﬁmaaﬂszmﬂﬁu 9 TaiAy 24 %"ﬂm (Gee, Choy and Makens 1984 : 5)
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duasunisvieadioalan (The World Tourism Organization : WTO) dgausuaumneiiiu
msvieufiervesduiivinnd wisldudlududuliindnudaldaumslu@nudesisUsemna
%’masﬂuﬂizmwﬁfﬂﬁauﬁm (Gee, Choy and Makens 1984 : 5)

MsUsEmedesAnmIanUszi IRgfuEessiunaarnsvieuiisrssrinesyne
Tl e 1963 Uryelfirndn dundiou (Visitor) waglduwusiunideuseniu 2 Ussiam e

Usziamil 1 Unvieaiien (Tourists) mneds dundoudiasuasineglulssimed
uiflenlaitiosni 24 2l Anguszasdlumsifunis deldinaridumsinseuviondieluunes
$nwigunw MsAnw Msmaw mstin madendeunAting Aaregsia uazn1sUszydLLY
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Tudsuinadsludouiou (Edgell, 1990 : 6)
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1. dhvieufiendendunesnaniindieanuaingle
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3. gausvasdueansluiiien Lilevndeu viieRanssudu q ARsdeaiunmsvieadien
(Davidson,1997 : 1-2)
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neoula Ansiagsia wulsgRling wavnsuseguduLun (Mill, 1990 : 20)
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M7 : http://www.otoptoday.com A http//www.machinery2014.blogspot.com

6. guEmnIIBNTIBNIFUAMNWIRRYessEvnsTget (The Tourism Industry
Increases the Quality of Life of Population) Tuszwhs® . 2516 - 2533 nMsiaunaviesiien
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Tourisn Organization) TeuadRnsvieafnanihlanuszdnt) 2016 - 2017 (W.e. 2558 - 2559)
wui neisgldannsiesisraneasendlsunniigadulsy Fnisalds 1.65 Suduum
WinTuangasd 2015 (w.. 2557) B9 16.9% Fenniududu 3 vedan TneUszmafivhsnels
Mnmsvieadisanniigalulan 10 Susuusnlud 2016 - 2017 leun

1. anigewsn (205.9 Billion USS)
awu (60.3 Billion USS)
ne (49.9 Billion USS)

Ju (44.4 Billion US$)

W¥aLfia (42.5 Billion USS)

8m14 (40.2 Billion US$)
A131901419NT (39.6 Billion USS)
Lol (37.4 Billion USS$)

#8904 (32.9 Billion US$)
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